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How to advertise
on Facebook

F

or many business
owners, social media,
particularly Facebook,
is an integral part of
their marketing efforts. In addition
to staying connected with their
current customers, advertising
through Facebook can provide
a relatively easy and inexpensive
way to attract new ones.
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Audience

Define who you want to see your ads. Learn more.
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Use a Saved Audience
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Target Ads to People Who Know Your Business

Dreaming of a weed-free lawn?
Let us handle your lawn care this year.

You can create a Custom Audience to show ads to your contacts,
website visitors or app users. Create a custom Audience.
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through specific actions, such as
receiving a special offer or reading an
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ness ads encourage people to “like” a
that problem? Address
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company’s Facebook page and help
your images and copy.
promote its name to the public.
Facebook ads have three main
components: text, an image and a
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Consider the following to create
an effective Facebook ad.
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Dreaming of a weed-free lawn?
Let us handle your lawn care this year.
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Get a custom quote today.
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Please call me

Sign Up

13 Likes
Like

Comment

Share

STEP 3

What is your offer or
call to action? Give
them a reason to
reach out to you. The
offer must be clear
and valuable to the
audience that you
are targeting.
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